loud

\‘
acttarget
efing ¢

mark

“a



JEFFREY K. ROHRS
VP, MARKETING INSIGHTS - EXACTTARGET
@JKROHRS




THE AUDIENCE IS NOT BROUGHT TO YOU OR

GIVEN

TO YOU; IT'S SOMETHING THAT YOU FIGHT FOR.
YOU CAN FORGET THAT, ESPECIALLY IF YOU'VE
HAD SOME SUCCESS.



DO YOU OR YOUR CLIENTS SUFFER
FROM ANY OF THE FOLLOWING?
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THEN DO | HAVE A
CURE FOR YOU!
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THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR PROPRIETARY AUDIENCES
OVER THE LONG TERM.
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EMAIL SUBSCRIBERS
ARE A BUSINESS ASSET
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SMS SUBSCRIBERS
ARE A BUSINESS ASSET
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YOUTUBE SUBSCRIBERS
ARE A BUSINESS ASSET
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ARE A BUSINESS ASSET
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TWITTER FOLLOWERS
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INSTAGRAM FOLLOWERS
ARE A BUSINESS ASSET



PITEREST FOLLOWERS
ARE A BUSINESS ASSET
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THE VALUE OF
PROPRIETARY AUDIENCES IS NOT
APPRECIATED BY MOST C-SUITES
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MARKETING AS COST-CENTER




MARKETING AS INVESTMENT
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WHAT IF YOU REPORTED YOUR AUDIENCE

GROWTH & HEALTH TO INVESTORS?



e——
IS PROPRIETARY AUDIENCE
DEVELOPMENT A KEY MARKETING
OBJECTIVE OR AN AFTERTHOUGHT?
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How B2B Marketers Rate the :
Effectiveness of Their Organization’s gggncg:n'&m?::ttig;
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RELEVANT & VALUABLE CONTENT =
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ARGET AUDIENCE
WITH THE OBJECTIVE OF
“DRIVING PROFITABLE
CUSTOMER ACTION.”
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ARE DIFFERENT SIDES OF THE SAME COIN.
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THE AUDIENCE
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USE YOUR
NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE
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THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR

OVER THE LONG TERM.
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NO AUDIENCE IS OWNED.

A The Making of
American Audiences
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ARE EXCLUSIVE
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THE AUDIENCE OF MANY




PROPRIETARY AUDIENCE
DEVELOPMENT IS NOW A CORE
MARKETING RESPONSIBILITY
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BROWSERS
LISTENERS
READERS
SEARCHERS
SHOPPERS
VISITORS
VIEWERS
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YOU MUST DIVERSIFY YOUR
AUDIENCE PORTFOLIO
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THE AUDIENC
IMPERATIVE

USE YOUR

NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR PROPRIETARY AUDIENCES
OVER THE LONG TERM.
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THE HYBRID MARKETING
ENERGY GENERATION
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THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE

OF YOUR PROPRIETARY AUDIENCES
OVER THE LONG TERM.
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WE NEED MORE THAN CONTENT
MANAGERS
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WE NEED ASSET MANAGERS
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WE NEED DIRECTORS OF
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SIZE IS RELATIVE
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2. AUDIENCE ENGAGEMENT
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WARM UP THE AUDIENCE




ENGAGEMENT EQUALS
DELIVERABILITY







ENGAGEMENT EQUALS
VISIBILITY
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Whenever | delete an app
on my iPhone, the shaking
icons make me feel that Z
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3. AUDIENCE VALUE
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VALUE = VALUE TO YOU
(OR YOUR CLIENTS)
————
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USE YOUR PAID, OWNED & EARNED MEDIA NOT
ONLY TO SELL IN THE SHORT TERM BUT ALSO TO
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THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR PROPRIETARY AUDIENCES
OVER THE LONG TERM.
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GETTING AN AUDIENCE IS HARD. SUSTAINING

AN AUDIENCE IS HARD. IT DEMANDS A
CONSISTENCY OF THOUGHT, OF PURPOSE, AND OF
ACTION OVER A LONG PERIOD OF TIME.
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